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Three things you should know

Perceptions of the
economy continue to shift

Canadians’ perceptions of
whether we are in a recession (or
about to enter one) have been
fluctuating since February 2026,
with pessimism and optimism
rising and falling each month.

This also extends to perceptions
of the economy six months from
now, although generally
speaking, perceptions that things
will get worse outweigh those
who say better by two-to-one.

Most Employed Canadians
remain secure with their
jobs

Among employed Canadians,
seven-in-ten report feeling secure
in their current role, on par with
results seen in 2025.

Sentiments however still remain
lower than in 2023 and 2024.

Gen-Z Canadians are twice as
likely as others to engage in the
gig economy.

Canadians increasingly
looking to stay in current role

The number of employed
Canadians who are not seeking a
new role continues its upward trend
that was seen through 2024 and
2025, reaching the highest levels
seen in three years.

This trend could also be the result
of Canadians seeking more stability
in an uncertain economic
environment.
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1 PERSPECTIVE ON THE ECONOMY

Perception: Are We In a Recession? (

After dipping in April, the proportion of Canadians who believe the economy is in or about to
enter a recession has increased back to same level as March 2026 (63%, +6pp vs. April). This
has been driven by an increase in the number who believe the country is currently in a
recession.

NET
63%

75% 76% 759,

0,
72% 69%

65% Ano 66%. 7% o8 64% 63%/M+6%
62% 58% 0 9% 60% 57% vs. Apr
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2%

We are currently in a recession We are about to enter a recession
Currently in / about to enter a recession Economic boom (about to enter/currently in)

Base: Total n=1,512 | Q: Which of the following best reflects how you feel about the current state of the economy?
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We are currently in a recession

35%

We are about to enter a recession

28%

The economy is neither in a recession nor a boom
— we are holding steady

o A
33 A’ \l' vs. Apr
We are coming out of a recession

1%

We are about to enter an economic boom
] 2%
We are currently in an economic boom
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1 PERSPECTIVE ON THE ECONOMY

Perceptions of Canadian Economy ( WAY 25 - JUNE 01, 2020

Six months from now Much better

Canadians’ six-month outlook on the economy are on par with six-month outlook levels seen in
late April with 39% saying the economy will get worse and 16% saying it will get better.

2%
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) Much worse
39%
==Much better/better Pretty much the same Much worse/worse

1)
7%
Base: Total n=1,512 | Q: Would you bet that the economy, six months from now, will be better, pretty much the same, or worse? What is

your wager?
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2 AFFORDABILITY / PERSONAL SPENDING HABITS

Ability to afford household expenses
over the past month

Over the past couple of months, there have been minimal changes in ability of Canadians to
afford their household expenses. Most are able to afford their expenses; however one-in-ten
were unable to afford their expenses and took on additional debt as a result.
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—Easily pay, enough left over Able to pay, just a little left over
Able to pay, but nothing left over Unable to pay

Base: Total n=1,512 | Q: And how would you describe your finances over the last month?
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NET
90%

NET
10%

MAY 28 - JUNE 01, 2026

Able to easily pay for my expenses and had enough money
left over for other things

31%

Able to pay for my expenses and had just a little money left
over for other things

37%

Able to pay for all my expenses but did not have anything left
over

22%

Unable to pay for my expenses and took on a little additional
debt each month.

Unable to pay for my expenses and took on a lot of
additional debt each month.

2%



2 AFFORDABILITY / PERSONAL SPENDING HABITS

Decrease in Discretionary Activities

The number of Canadians who have reduced their non-essential spending to save has been
unchanged over the past 4 months. Expenses related to eating out / food delivery continue
to be the most likely areas where Canadians are cutting back.

May ‘26

Eating out at restaurants
Restaurant take-out/deliver

Entertainment
] 43%

Travel vacations

] 39%

29%
ur family participate in
19%
Fitness/ sports club memberships
13%
Cannabis purchases
8%

Base: Total n=1,512 | Q: Over the past three months, have you decreased your purchases/spending or changed your
behavior to save money in any of the following categories?
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73%

of Canadians have reduced their non-essential
activities and spending in order to save money
over the past three months.

71% 74% 73% 73%
Feb Mar Apr May
26 26 26 '26



2 AFFORDABILITY / PERSONAL SPENDING HABITS

Changing Brands to Save

A bit more than half of Canadians continue to have changed brands in at least one area in order
to save money in the past 3 months. Groceries stores continue to be the area Canadians are
most likely to have changed brands in.

May ‘26

Grocery store
[ s 37%
Household item brands
] 24%
Clothing and apparel stores
Gas for your vehicle
eauty products stores
12%

W provider (including internet, phone and streaming services)
12%

8%

Base: Total n=1,512 | Q: Over the last three months, have you switched to a different brand/company than you
usually purchase from to save money in any of the following areas?
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93%

of Canadians have switched brands in the past
three months in at least one area in order to
save money

529 54% 55% 53%

Feb Mar
'26 '26 '26 '26
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3 WORK/EMPLOYMENT

Current employment and job security

Near the mid-point of 2026, most employed Canadians feel secure in their current job. However, job security remains lower than the highs seen

in 2024.

750/ Py 740 76% 76% oo 0,
° 74% %o 74% 71% 69% 72% 71% 70%
Feeling secure in their
current role is
significantly more
common among
higher income
- o . - 23% L 239% a9, ($100K+) Canadians
20% 20% o 19% 18% 19% o (78% vs. 61% for
o <$100K
5% 6% 5% 5% 7% 7% 9% 7% 6% 6% 6% )
May Aug Nov Mar Jun Sept Dec Mar Jun Sept May
'23 '23 '23 '24 '24 '24 '24 '25 '25 '25 '26
—=Secure Unsure Insecure
Base: Employed Full/Part time n=759 | Q: How secure do you feel about your current employment?
id
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3 WORK/EMPLOYMENT

Likelihood of job change over next year ( WAY 28 - JUNE 01 2026

Among employed Canadians, the number saying they are happy with their current
role continues its upwards trend, having risen 6pp since September 2024. While
this may reflect higher job satisfaction, it could also be the result of Canadians

seeking stability in an uncertain economic environment [2\/2\/2\/23
) 47%
45% o o 44%  45%  aq0,  45%  45%  46% _ _
43%  43% 4o, A bit less than three-in-ten (29%) of
T 43% 42 v A% a0 employed Gen Z are actively looking for a
40% 41% 399 ° 41% () 40% 40% 399 . ianifi
b b new job, significantly more than older
generations (11% for Millennials and older).
20% A similar trend was seen throughout 2025.

0,
— P

May Aug Nov Mar Jun Sept Dec Mar Jun Sept May
'23 '23 '23 '24 '24 '24 '24 '25 '25 '25 '26

== Actively Looking Will Consider Happy with Current

Base: Employed Full/Part time n=759 | Q: How likely are you to look for a new job in the next 12 months?
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3 WORK/EMPLOYMENT

Engagement in “gig economy”

Among employed Canadians, engagement in the gig economy has remained stable since the start of 2025.

Engagement in the
“gig economy” is
more common

among.
« GenZ (15%)
10% 1% 10% « BIPOC (15%)
8% 8% 7% 7% 7% 7%
\5% 5%
May Aug Nov Mar Jun Sept Dec Mar Jun Sept May
'23 '23 '23 '24 '24 '24 '24 '25 '25 '25 '26

==Have engaged in "Gig Economy" in past month

Base: Employed Full/Part time n=759 | Q: Over the last month have you engaged in the “gig economy™?
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3 WORK/EMPLOYMENT

Side business ownership and startup intent

Entrepreneurial intent has increased slightly from September 2025, returning to

levels on par with June 2025. A bit more than one-in-five (22%) employed

Canadians are considering or planning to start a business in the next 18 months.

74% 75% 74% 73%
26% 25% 26% 27%
21% 21% 21% 22%
5% 4% 5% 5%
May Aug Nov Mar
'23 '23 23 4

| am considering it

7%  78%  78%  71%  78%  °0%  78%

23% 22% 22% 23% 22% 20% 22%
L —

1 8% 1 9% 1 9% 20% 17% 1 6% 1 9%

5% 3% 3% 3% 5% 4% 3%

Jun Sept Dec Mar Jun Sept May

'24 '24 '24 '25 '25 '25 '26

Considering/Actively planning

Actively planning to do so
| am not currently considering it

Base: Employed Full/Part time n=759 | Q: How likely is it that you will you set up your own business within the next 12 — 18 months?
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A bit more than one-in-ten (13%) employed
Canadians with a household income of
<$50K are actively planning on setting up
their own business in the next 18 months.

Interest in starting a side business is also
more common among younger Canadians,
with a quarter (25%) of employed Gen Zs
considering it (vs. 12% for Gen X or
Boomers)



Methodology

Field Window Wave 47: May 28 to Jun 01, 2026 Sam ple

Next Field Date: July 2026 Wave 47: n=1,512

For this wave, a nationally representative sample of
With inflation continuing to ease, many n=1,512 Canadian Adults (age 18+ yrs.) who are members
Study households are still adjusting to elevated of the Angus Reid Forum.
prices and the overall cost of living.
The sample frame was balanced and weighted on age,

The introduction of U.S. tariffs under gender, region and education according to the latest
President Trump in 2025 has added fresh census data. For comparison purposes only, a probability
uncertainty to the economic outlook, sample of this size would yield a margin of error of +/- 2.5
potentially influencing the cost of imported percentage points at a 95% confidence level.

goods and further shaping consumer
sentiment. Angus Reid conducts a monthly
tracker to monitor Canadians’ purchasing
behaviors and perceptions of the economy
amid these evolving conditions.

This study has been running since May of
2022.

[ ]
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Angus Reid is a leading authority in market research and public opinion
polling, with over 40 years of experience delivering critical insights across
North America. We empower businesses, governments, and organizations
with tailored research solutions, addressing their most pressing
challenges. Our expertise spans multiple sectors, including financial
services, technology, media, and government, where we combine
advanced analytics, certified sample, and innovative data collection
methods.

By leveraging deep sector knowledge and cutting-edge tools, we deliver
accurate, actionable insights that inform strategic decision-making,
helping clients stay ahead in a rapidly evolving landscape. Whether it's
customer experience research, brand development, or public opinion
polling, our solutions are designed to deliver reliable data and provide
clear, meaningful guidance.

Contact Us:

“E. info@angusreid.com

. 1-800-407-0472




Appendi

X

Wave 1: May 19-24, 2022 Wave 1: n=1,530
Wave 2: Jun 20-22, 2022 Wave 2: n=1,503
Wave 3: Jul 19-21, 2022 Wave 3:n=1,503
Wave 4: Aug 18-22, 2022 Wave 4: n=1,508
Wave 5: Sep 23-27, 2022 Wave 5: n=1,507

1 1 Wave 6: 26-28, 2022 Wave 6: n=1,502

Field Window Wew 7 Nowzozs, a2 Sample e i . .
Wave 8: Jan 10-12, 2023 Wave 8: n=1,505 A nationally representative sample
Wave 9: Feb 17-21, 2023 Wave 9: n=1,507 of roughly n=1,500 Canadian Adults
Wave 10: Mar 14-16, 2023 Wave 10: n=1,505
Wave 11: Apr19-21, 2023 Wave 11: n=1,503 (age 18+ yrs.) who are members of
Wave 12: May 30-Jun 2, 2023 Wave 12: n=1,503 i
Wave 13: Jun 23-26, 2023 Wave 13: n=1,502 the Angus Reld Forum'
Wave 14: July 20-24, 2023 Wave 14: n=1,502
Wave 15: Aug 25-28, 2023 Wave 15: n=1,502
Wave 16: Seg 21-26, 2023 Wave 16: n=1.503 The sample frame was balanced
Wave 17: Oct 27-31, 2023 Wave 17: n=1,510 and Weighted on age, gender,
Wave 18: Nov 27-29, 2023 Wave 18: n=1,507 . . .
Wave 19: Jan 15-18, 2024 Wave 19: n=1,505 region and education according to
Wave 20: Feb 16-22, 2024 Wave 20: n=1,509
Wave 21: Mar 20-22, 2024 Wave 21: n=1,505 the lateSt census data' FOF
Wave 22: Apr22-24, 2024 Wave 22: n=1,503 comparison purposes only, a
Wave 22 s sapa 2t Wove Sain 250 probability sample of this size would
Wave 25: Jul 26-31, 2024 Wave 25: n=1,506 yield a margin or error of +/- 2.5
Wave 26: Aug 22-27, 2024 Wave 26: n=1,506 . o
Wave 27: Oct 3-8, 2024 Wave 27: n=1,511 percentage points at a 95%
Wave 28: Oct 15-21, 2024 Wave 28: n=1,501
Wave 29: Nov 13-18, 2024 Wave 29: n=1,512 Conﬁdence Ievel.
Wave 30: Dec 3-6, 2024 Wave 30: n=1,506
Wave 31: January 16-22, 2025 Wave 31: n=1,505
Wave 32: February 18-20, 2025 Wave 32: n=1,508
Wave 33: March 17-20, 2025 Wave 33:n=1,513
Wave 34: April 21-25, 2025 Wave 34: n=1,518
Wave 35: May 26-28, 2025 Wave 35: n=1,514
Wave 36: June 18-23, 2025 Wave 36: n=1,506
Wave 37: July 11-15, 2025 Wave 37: n=1,533
Wave 38: August 27-28, 2025 Wave 38: n=1,517
Wave 39: September 19-22, 2025 Wave 39: n=1,517
Wave 40: October 10-15, 2025 Wave 40: n=1,533
Wave 41: November 17-19, 2025 Wave 41: n=1,516
Wave 42: December 9-11, 2025 Wave 42: n=1,521
Wave 43: January 15-21, 2026 Wave 43: n=1,527
Wave 44: February 26-March 02 Wave 44:n=1,510
Wave 45: March 23-26, 2026 Wave 45: n=1,512
Wave 46: April 29 — May 01, 2026 Wave 46: n=1,515
Wave 47: May 28 — June 01, 2026 Wave 47: n=1,512
°
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